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IT 1S A PLEASURE FOR ME TO ADDRESS THE FORUM AS WE KICK

OFF NATIONAL CoNSUMERS' WEEK ‘85. | PARTICULARLY WANT
TO THANK VIRGINIA KNAUER FOR GIVING ME THIS OPPORTUNITY
TO SHARE SOME OF MY THOUGHTS ON CONSUMER EDUCATION FROM
THE GOVERNMENT PERSPECTIVE AND fp'}HANK HER FOR HER
EXEMPLARY LEADERSHIP THROUGH THE?YEARS- THIS IS A MOST
TIMELY TOPIC, WHICH, IN FACT, .RELATES DIRECTLY TO

PRESIDENT REAGAN’'S ECONOMIC GOALS. AS You KNOW,

4

»

CONTINUED ECONOMIC REVITILIZATION AND STRENGTHENING
THIS NATION'S CAPACITY TO BECOME MORE PRODUCTIVE AND
COMPETITIVE ARE OF PARAMOUNT IMPORTANCE JO- THIS
ADMINISTRATION. | BELIEVE CONSUMER EDUCATION HAS A
SIGNIFICANT.ROLE T0 PLAY HERE SINCE-ECONOMIC VITA%ITY

IS TIED TO A HIGHLY SKILLED AND MOTIVATED WORK FORCE

" AND TO INDIVIDUALS AND FAMILIES WHO KNOW HOW TO USE

THEIR RESOURCES WISELY AND EFFECTIVELY. .

o)

L
As AN EDUCATOR, | MUST DEAL FIRST WITH THE QUESTION OF

DEFINITION. UUéT WHAT IS CONSUMER EDUCATION? THERE
ARE AS MANY DEFINITIONS‘OF CONSUMER EDUCATION .AS THERE
ARE GROUPS HAVING AN INTEREST IN IT. _IT IS KNOWN BY
MANY DESIGNA{JONS: -

o

.~ PERSONAL FINANCE

1

- PERSONAL ECONOMICS

-



= MONEY MANAGEMENT ’ .

<

- MANAGEMENT OF RESOURCES

AND.THERE ARE, OF COURSE, OTHERS, ALL OF WHICH ARE
CLOSELY RELATED, IF NOT THE SA¥E. FOR MY PURPOSE HERE,
| WILL USE THE DEFINITION FROM THE DICTIONARY OF

EpucAaTIioN:

~EFFECTIVE METHOLDS OF BUYING AND USING GOODS AND

" CONSUMER EDUC}TION IS A STUDY OF INTELLIGENT AND
SERVICES, COMPETENT MONEY MANAGEMENT ‘AND THE

RELATIONSHIP OF THE CONSUMER TO- FHE ECONOMY, THE
x . e l".'n .;:_ . 2 ~

. . .t
”

WORKPLACE AND THE HOME.” = ° o
o

ON A BROADER LEVEL | SEE CONSUMER EDUCATION AS
INCORPORATING TWO BASIC CONCEPTS ~ THE “CONSUMER” WHO
IS THE INDIVIDUAL AND "EDUCATION” WHICH IS EDYCATION IN
ITS PUREST FORM, THAT IS “INFORMATION.”
AN IMPORTANT ROLE OF‘GOVERNMENT(}é PROVIDING THE
INDIVIDUAL WITH INFORMATION SO THAT THE INDIVIDUAL CAN
EXERCISE THE OPTION OF CHOICE PROVIDED BY OUR SYSTEM OF
GOVERNMENT._ PEOPLE WLLL‘THEN KNOW WHAT TO LOOK FOR WHEN
READING FOOD LABELS, IN LEARNING HOW TO COPE WITH
MEDICAL COSTS, OR IN ASSESSING THE COST OF OWNING AND

OPERATING AN AUTOMOBILE.

N .
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ON THE FEDERAL LEVEL, CONSUMER EDUCATION CUTS ACROSS
ALL DEPARTMgNTAL AND AGENCY LINES. AS AN EXAMPLE OF
INTERAGENCY COMMUNICATIONS, MY'OEfICE, IN.§00PERéJION
WITH EERRY SCANLON OF THE CONSUMER PRUTECTION SAFETY
BOARD, 1S SEEKING TO FIND CHANNELS THROUGH WHICH TO
DISSEMINATE INFORMATION ON CHOOSING SAFE TOYS FOR
CHILDREN-

A ’ o .
THE CONSUMER INFORMATION CENTER OF THE GENERAL SERVICES
ADMINISTRATION DISTRIBUTES A CATALOGUE OF~0VER 200
PUBLICATIONS ON TOPICS OF INTEREST TO CONSUMERS. THE
PUBLICATIONS ARE WRITTEN BY OVER 35 PARTICIPATING
FEDERAL OFFICES, INCLUDING THE DEPARTMENT ‘OoF EDUCATION.

gt

As A RESULT OF THE EbpucaTion AcT oF 1972, THE FEDERAL
GOVERNMENT BECAME INVOLVED IN CONSUMER EDUCATION. THE
OFFICE OFGCONSUMER EDUCATION WAS RESPONSIBLE FOR

MAKING GRANTS TO, AND CONTRACTS WITH:

- INSTITUTIONS OF HIGHER EDUCATION;

)
-

- STATE AND LOCAL EDUCATION AGENCIES; AND

”~

(3 .
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= OTHER NONPROFIT PUBLIC AND PRIVATE AGENCIES,

ORGANIZATIONS, AND INSTITUTIONS. -



THESE' GRANTS AND CONTRACTS WERE TO N

»

~ DEVELOP CURRICULUM;
o, B
= DISSEMINATE INFORMATION RELATING TO THE

CURRICULUM; AND

A
= CONDUCT PRESERVICE AND INSERVICE TRAINING

PROJECTS FOR EDUCATIONAL PERSONNEL TO TEACH ‘ '

%

CONSUMER EDUCATION-
THE EDUCATION CONSOLIDATION ACT TRANSEERRED THE PROGRAM.
TO BLOCK GRANTS FOR FUNDS TO BE DISTRIBUTED DIRECTLY TO
& THE STATES. THé\ﬁTA}ES NOW DETERMI&f\goh THESE DOLLARS ’
ARE SPENT AND SIMPLY REPORT THESE EXPENDITURES TO THE
OFFICE OF ELEMENTARY AND SECONDARY- EDUCATION. ‘THOSE‘OF

L]

YOU WHO ARE STATE ADVOCATES, PLEASE TAKE NOTE!

“

ToDAY, NEARLY 75% OF THE APPROXIMATELY 10 MILLLION :
YOUTHS AND ADULTS PARTICIPATING IN SECONDARY VOCATIONAL l
EDUCATION ARE RECEIVING SOME FORM OF CONSUMER EDUCATION ‘
AS DEVELOPED AND “IMPLEMENTED THROUGH FEDERALLY FUNDED
PROGRAMS- THESE PROGRAMS ARE PRESENTLY SUPPORTED BY

$31.6 MILLION OF FEDERAL FUNDS EACH YEAR FOR SCHOOL

SCHOOLS, 97% OFFER ONE OR MORE SPECIALIZED. CONSUMER ;

YEARS 1982 -1986. OF ALL JUNIOR AND SENIOR HIGH
PROGRAMS IN HOME ECONOMICS COURSES, AND MORE THAN
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THREE-FOURTHS OF THE SENI-OR HIGH SCHOOLS REPORT THAT
4

THEY OFFER SOME COURSES TREATING CONSUMER EDUéATION IN

MARKETING EDUCATION, BUSINESS EDUCATION, ANb SOCIAL

<

STUDIES. ‘ ' .
HE DEPARTMENT :OF EDUCATION’S CURRENT INVOLVEMENT" IN
CONSU@ER EDUCATION IS DZLINEATED IN THE NEW CARL B-
PERKINS VOCATIONAL EDUCATION Act oF 1984. THis acT
PROVIDES FOR FINANCIAL SUPPORT FOR CO&SUMER AND
HOMEMAKER EDUCATION PROGRAMS 1& THg'STATEs- _THE
STATES, HOWEVER, DETERMINE WHAT THESE PROGRAMS ARE,

3

WITH THE STIPULATION THAT AT FEAST ONE THIRD OF FEDERAL
FUNDS de THIS PURPOSE BE USED FOR PERSONS 1IN
ECONOMICALLY DEPRESSED AREAS OR 6REAS WITH HIGH RATES
OF UNEMPLOYMENT TO .ASSIST CONSUMERS TO IMPROVE THEIR
HOME ENVIRONMENTS AND QUALITY OFf LIFE.

IN FY 1982 (1981-82) oUTLAYS FOR CONSUMERrAND HOMEMAKER

EDUCATION WERE: ' —

ToTAL $559,034,000
FEDERAL - 31,600.000 . :
STATE/LOCAL 527,434,000

"‘FEDERAL~ NONFEDERAL RATIO 1,70 166

N
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. ¢ 20 - 25.% coEs To'CONSUMER EDUCATION FOR

. CURRICULUM DEVELOPMENT, TEACHER TRAINING, PROGRAM

IMPROVEMENT, ETC. AND AMOUNTS TO .
- - P . -~
- . JotaL .. $111,806,800
7 ’ - - P
FEDERAL 6,320,000 i ‘ .
. 5 ,
StaTE/LocaL 105, 486,800
«
THESE STATISTICS SHOW THAT CONSUMER EDUCATION IS EUNDED
PRIMARILY.-BY STATE AND LOCAL MONIES.
SOME INTERESTING HIGHLIGHTS OF PROGRAMS FUNDED BY PAST
AND CURREWNT LEGISLATION INCLUDE: )
v = IN THE PAST 4 YEARS WE ESTIMATE THAT OVER -70% OF

3

SCHOOLS INCLUDZD THE RELATIONSHIP OF THE CONSUMER TO — - ——
THE ECONOMY IN THEIR CURRICULUMS.- '

- IN MANY STATES, PROGRAMS ARE DESTGNED TO REACH
OUT INTO.THE COMMUNITY TO ASSIST OLDER CITIZENS. THESE
7 o CONSUMER EDUCATION PROGRAMS MAY I‘N.CL"U'D»E' SETTING "U“P" A~
BOOTH IN A BUSY SHOPPING CENTER OR HOUSING COMPLEX,
’ COLLECTING CONSUMER CONCERNS AND QUESTIONS, AND THEN

¥

ANALYZING THESE CONCERNS AND QUESTIONS IN CLASSES.
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ANSWERS AND SUGGESTIONS ARE DISSEMINATED TO THE PUBL'C

7]
g ' -"’

VIA MAIL OR TELEPHONE -
- MANY COMMUNITIES ACROSS THE U.S. HAVE DEVELOPED -

CONSUMER EDUCATION RESOURCE LIBRARIES WHICH MAY BE

~ LOCATED IN A ScCHoOOL SET#fNG; A PUBLIC HOUSING UNIT, OR

A MOBILE INSTRUCTIONAL LABORATORY ¥T0 WHICH TEACHERS,

YOUTH AND ADULTS ALL HAVE ACCESS. ALso, SOME STATES .

"HAVE ESTABLISHED STATEWIDE RESOURCE CENTERS FOR

& .
CONSUMER EDUCATION SERVICES. ‘ ..

- In UREGON, PORTlAND COMMUNITY COLLEGE OFFERED
EXTENSION COURSES IN CONSUMER EDUCATION AND LIFE
SKILLS TO 1,709 FaMILIES lN RURAL FARMING conmuulees, .
ISOLATED MOUNTAIN TOWNS, AND 50 MIGRANT LABOR CAMPS-
PARTICIPANTS LEARNED HOW TO USE MONEY WISELY, USE
ENERGY EFFICIENTLY, USE FOOD STAMPS EFFECTIVELY, READ

~—

AND UNDERSTAND CONTRACTS, AND APPLY FOR JOBS IN . —

_DIFFERENT-WAYS « -

>
’ .

THe OFFICE oOF VBCA%IONAL AND ADULT éDUCATION IS

PROUD OF THESE ACCOMPLISHMENTS, BUT AS YOU KNOW, THE
ISSUES OF CONSUMER EDUCATION ARE MUCH BROADER- CONSUMER
EDUCATION SHOULD ALSO BE INCORPORATED EQUALLY INTO
ACADEMIC AND VOCATIONAL COURSES, INTO BUSINESS AND

AGRICULTURE;\AS WELL AS SOCIAL STUDIES AND MATH.
‘ ¥

%
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IN TERMS OF EDUCATION, THE FEDERAL GOVERNMENT'S ROLE-S -

6E5TA1NLY NOT TO MANDATE WHAT WILL BE TAUGHT .IN
CONSUMER EDUCATLON, BUT T.0 SERVE IN A CATALYTIC ROLE-TO'
HEIGHTEN AWARENESS, TO IDENTIFY EXEMPLARY PROGRANS ,» TO
GATHER DATA, AND-TO DISSEMINATE INFORMATION SO THAT
STATES AND LOCAL ENTITIES CAN SERVE THE SPECIFIC NEEDS -

OF THEPR PQPULATIONS- THE FEDERAL GOVERNMENT "1S THE

JUNIOR PARTNER: ONLY 8% oF FONDING FOR VOCATIONAL LT
EDUCATION COMES FROM THE 'FEDERAL GOVERNMENT, WHEREAS., '
92% COMES FROM STATE AND LOCAL SOURCES-. o ‘/

- N -

WE NEED AN INFORMED PUBLIC., YET, THE MAJOR CHALLENGE

>

FACING CONSUMER EDUCATION IS GETTING THE NECESSARY

INFORMATION TO THE POPULATIONS WHO NEED IT. SINCE WE -

MUST BRING THE INFGRMATION T0 THEAGRASSROOTS*LEVEL; THE

STATE AND LOCAL GOVERNMENTS CAN AND SHOULD PLAY A VERY

KEY ROLE- THE AGENCIES WHO SERVE THE LARGEST PORTION

OF THE 'PUBLIC NEED_TO IDENTIFY EFFECTIVE METHODS OF

COMMUN{CATING WITH THE POPULATIONS THEY SEEVE- THE

.AGENCIES MUST EXAMINE THE NEEDS AND CRZATE AN

APPROPRIATE SYSTEM TO CONVEY THE INFORMATION. THIS 1S

*

A CHALLENGE OF COMMUNICATION- “~r

‘1 MENTIONED THE HELPFUL PUBLICATIONS AVAILABLE THROUGH

THE CoNSUMER INFORMATION CENTER. BUT CONSIDER THESE
QUESTIONS: HoW ARE THE BROCHURES DISSEMINATED? Do ‘

PEOPLE WHO NEED THE INFORMATION RECEIVE THEM? Do THEY

“ -




READ THEM OR CAN THEY READ THEM?' [F WE PUBLISH A LIST

. . .
OF AVAILABLE BROCHURES, WILL THEY BE ORDERED? Is THE
"COST A PROBLEM? IF. WE HAVE EOREIGN~BORN LIMITED ‘ S e oL

ENGLISH SPEAKING POPULATIONS IN A PARTICULAR STATE OR- /’

a CITY, DO'WE PROV IDE cousunea INFORMATION IN THEIR
NATIVE LANGUAQES7 VERY OFTEN THE INDIVIDUALS WHO NEED
THE INFORMATION ARE NOT AWARE THAT 1T EXISTS AND DO NOT

~ . i L

SEEK THE ASSISTANCE AVAiLABLE TO THEM-

THESE PUEST?ONS.NEED TO BE EXAMINED EROM A REALISTIC ..
STANDPOINT. LET!S ALSO THINK'ABOUT USING NEWSPAPERS
'AS A METHOD OF CONVEYING INFORMATION. WHO READS '
'~ - REWSPAPERS? IF THEY ARE READ, WHAT CONTENT IS SELECTED . .
_ - FOR READING? AND HOW MANY EUNCTIONAL ILLITERATES ARE I

THERE wno,cAﬁNOT COMPREHEND AT ALL? v
) ‘ ' |
~7 - -
ONE ENTITY WHICH TOUCHES A LARGE SEGMENT OF THE ‘ )
POPULATION IS . THE PUBLIG “SCHOOL- MANY SCHOOLS. OFFER : N 7
s *  COURSES IN CONSUMER EDUCATION. HOWEVER, WItH A SHIFT IN
EMPHASIS TO THE “BASICS” IN EDUCATION, ALONG WITH
 BUDGET CUTS, THESE COURSES ARE BEING SCRUTINIZED VERY
CAREFULLY- | PROPOSE THAT TEACHING UNITS ON CONSUMER
EDUCATION IN ALL COURSES IS5 A VERY VIABLE OPTION. THE - .
EXISTING COURSE CONTENT CAN EASILY BE ADJUSTED TO.
INCLUDE PERTJNENT INFORMATION FOR CONSUMER psé. ONE
COMMON ACTIVITY NOW USED IN SOME SCHOOLS 1S THE USE OF

NEWSPAPERS AS A TEACHING TOOL." THE PURPOSE OF THIS



. - ~ - l " » C \'
' . ACTIVITY CAN BE TED‘FOLD- UNE;;TO ENCOURAGE BRQADER S

! USE OF TH¥ NEWSPAPER AND DEVELOP A BETTER UNDERSTANDING
- . OF THE IMBO@TANCE OF READING 1IT, AND THE SECOND; TO @ T
‘ - lMPROVE READING SKILLS- AT, THE SAMEt TIME, WE CAN. -

PROMOTE~CONSUﬁER lNFORMATION FOUND IN NEWSPAPERS WHILE

ACCOMPLISHING THE  OTHER TWO PURPOSES- NATHEMAT?ES B s
- COURSES CAN EMPHASIZE CONSUMER MATH IN CALCULATING
» COSTS OF VARIOUS PRODUCTS - VIRTUALLY ALL EDUCATIONAL, °

T PROGRAMS CAN OFFER SOME FORM OF CONSUMER lNFORMATlONo-

AGAIN, I PROPOSE‘THAT IT 1S NOT THE RESPONSIBILITY OF
. ,ANY OEF SINGLE GROUP TO ERUCATE CONSUMERS, BUT RATHER A
COMBINEQ RESPOﬂSIBlLLTY OF ALL PUBLIC AGENCIES. A oo
VIABgE METHOD FOR COMMUNICAT]NG WITH THE PUBLIC COULD '
BE THROUGH PARTNERSHIPS AMONG BUSINESS, INDUSTRY, R o t o
) * LABOR, AND EDUCATION. AS YOU KNOW, PRESIDENT REAGAN.EAE )

EMPHASIZED PARTNERSHIPS WITH THE PRIVATE'SECTOR. . ' —_— o

AGENCIES CAN IDENTIFY NETWORKS OR GROUPS IN THEIR
: RESPECTIVE LOCATIONS AND OFFER ASSISTANCE IN PROVIDING

. INFORMATION TO THEIR 'MEMBERSHIPS. lNTER AGENCY
AGREEMENTS COULD BE MADE T@ PROVIDE AN EXCHANGE OF

CONSUMER INFORMATION- , . :

- - ™~

-

SINCE TELEVISION HAS BECOME SUCH AN IMPORTANT MEDIUM, *

GOVERNMENT AT ALL LEVELS SHOULD BETTER UTILIZE
EDUCATIONAL TV, VIDEO TAPES, INFORMATION VANS AND ' .

PUBLIC SERVICE 'ANNOUNCEMENTS TO CONVEY. OUR MESSAGE.

L) *

Q . 11 ’ : ) .
\ | - 12 ot

e




CONSUMER EDUCATION IS A-UNIQUE DISCIPLINE. CONSUMER

EDUCATION REQUMRES CRITICAL THINKING - ALTHOUGH IT IS

it 0T A NEW CONCEPT, TODAY IT IS AN EXTREMELY IMPORTANT’

EDUCATIONAL ACTIVITY! You AS ADVOCATES HAVE BEEN
WORKING ON DEVELOPING THIS WIND OF EDUCATION .FOR. MANY
} 13
YEARS, AND YOU WILL® tONTTNUtGTO %0(30; RE&ARDLESS OF
WHAT FEDERAL, STATE, OR LOCAL GOVERNMENT DOES-
: \
\
S \
WE AT THE NAT-IONAL LEVEL ENCOURAGE YOUR ACTIVITIES; WE
b
SUPPORT STRONG PRIVATE AND VOLUNTARY ACTIVITY AND
PARTNERSHIPS FOR CONSUMER EDUCATION’ OurR SOCIETY 1S
MOST CONCERNED WITH .THE RIGHTS OF THE INDIVIDUAL, AND
WE ¢<BELIEVE THAT THROUGH EDUCATION, EACH INDIVIDUAL IS
BETTER PREPARED TO TAKE RESPONSIBILITY FOR HIS OR HER

WELL-BEING. THIS 1S MORE APT Td HAPPEN WITH A SOLID

FOUNDATION iN,CONSUMER EDUCATIDN.

(v




